
National Average Mortgage Rates

Rate Change Points

Mortgage News Daily

30 Yr. Fixed 7.09% +0.07 0.00

15 Yr. Fixed 6.56% +0.03 0.00

30 Yr. FHA 6.62% +0.07 0.00

30 Yr. Jumbo 7.35% +0.04 0.00

5/1 ARM 7.30% +0.06 0.00

Freddie Mac

30 Yr. Fixed 7.02% -0.42 0.00

15 Yr. Fixed 6.28% -0.48 0.00

Mortgage Bankers Assoc.

30 Yr. Fixed 7.08% -0.10 0.63

15 Yr. Fixed 6.61% +0.01 0.65

30 Yr. FHA 6.89% -0.03 0.94

30 Yr. Jumbo 7.22% -0.09 0.58

5/1 ARM 6.56% -0.04 0.66
Rates as of: 5/17

Recent Housing Data
Value Change

Mortgage Apps May 15 198.1 +0.51%

Building Permits Mar 1.46M -3.95%

Housing Starts Mar 1.32M -13.15%

New Home Sales Mar 693K +4.68%

Pending Home Sales Feb 75.6 +1.75%

Existing Home Sales Feb 3.97M -0.75%

Buyers Persist in Search for THE Dream
Home
It is often billed as the most important and consequential financial decision a
household can makes, so it probably follows that buying a home should not
be a quick one. Findings from the National Association of Home Builders'
(NAHB's) Housing Trends Survey Report indicate that prospective home
buyers take the decision seriously.  They are also apparently willing to take
their time.

In its fourth and final report derived from the third quarter survey, NAHB
analyst Rose Quint says that 13 percent of those polled indicated they intend
to buy a home in the next 12 months and of those, almost half (46 percent)
have already begun the search.  Of those, 54 percent have been trying to find
the right home for at least three months.

 

 

This is a smaller share of long-term "lookers" than the survey found at the
end of last year, and while Quint does not address the issue, we wonder if it
could be the result of the growing inventories and slower sales indicated in
recent new and existing home sales reports from the Census Bureau and the
National Association of Realtors (NAR.)
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Builder Confidence Mar 51 +6.25%

Value Change
Regardless, the number indicates that home buying is a protracted event and NAHB asked respondents why it was taking so
long.  The number one reason given was the difficulty finding a home at a price the buyer could afford.  This was followed by
responses that were essentially variations on the same theme; they are unable to find a home with the desired features, or in
the right neighborhood, or because of the competitive nature of homebuying.

 

 

But they are a hardy and determined bunch.  When those who have been in the hunt for three months or more were asked
what they intended to do if the right house remains elusive, 61 percent said they would continue the pursuit in their
preferred location while 37 percent said they would expand the area in which they were willing to live.  Slightly less than one
quarter were open to buying a smaller or older home while 16 percent indicated they would raise their price target.  Only 18
percent said they will give up trying to buy a home.

Because Integrity Matters™
Jeffrey has spent the last three decades perfecting an Honest, Open and Transparent (HOT™) loan and closing process that

is laser-focused on enhancing the consumer mortgage experience. By combining old-school, trustworthy customer service

with real-time, mobile-friendly technology, he has successfully built thousands of loyal, raving fans.
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