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Banks Have Big Tech Breathing Down National Average Mortgage Rates
Necks, Competition Heats Up Fixe igag]

We usually hear about Fannie Mae's National Housing Survey (NHS) in terms
of whether respondents think it is a good time to buy or if they see the
economy moving in the right or the wrong direction. But the third quarter
survey looked at consumers' relationship with their banks and their comfort
level with Big Tech's Tech (e.g., Google, Amazon, Apple, and Facebook) foray
into financial services.
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Only 43 percent of respondents say they would be very likely to recommend
their bank, but when asked why they tend to stay with them the most

common answer (43 percent) was force of habit. Twenty-five percent said it Rate  Change  Points

was because they trusted the institution while smaller numbers said it was Mortgage News Daily
due to a convenient location, faster and more efficient services, or better 30 Yr. Fixed 7.19% -0.06 0.00
rates. Only 10 percent chose a better on-line interface. 15 Yr. Fixed 6.64% -0.04 0.00
The majority of respondents said they trusted their primary bank to handle 30 Yr. FHA 6.62% -0.02 0.00
their money and most said their bank's online services are easy to use and 30 Yr. Jumbo 7.41% -0.04 0.00
provide most or all of what they want to do. Many said they perform simple 5/1 ARM 7.30% -0.02 0.00
tasks using their primary bank' online interface - depositing money, paying Freddie Mac
bills - but are less comfortable performing complex tasks such as applying 30 VT Fixed 7 20% 022 0.00
for amortgage.
15 Yr. Fixed 6.47% -0.29 0.00
Steve Deggendorf, Fannie Mae's Director of Market Insights Research writes Mortgage Bankers Assoc.
a.bOl:It the surveyin his com pany's.P.erspectives blog. He sai.d, ".The. sur.vey's 30 Yr. Fixed 7.24% +0.11 0.66
findings come at a time when traditional banks and financial institutions face 15 vr. Fixed 6.75% +0.11 0.64
increasing competition from start-ups and established Big Tech. These new . rixe 2 ’ ’
entrants are looking to offer financial services and are often credited with 30 Yr. FHA 7.01% +0.11 0.94
offering dazzling consumer digital experiences significantly better than those 30 Yr. Jumbo 7.45% +0.05 0.56
of traditional banks. Given the digital and customer experience prowess and 5/1 ARM 6.64% +0.12 0.87
resources of Big Tech firms, they may be especially well-situated to compete Rates as of: 5/7
against traditional financial institutions." .
Recent Housing Data
When respondents were asked to name their "favorite" tech company, Value Change
Google ranked first, but there was no clear favorite. This creates an Mortgage Apps Apr24 1967 -2.67%
I(zppo.rttlj\;uty for those that can develop and offer the best mix of services Building Permits Mar 1.46M  -3.95%
annie Mae says.
Y Housing Starts Mar 1.32M -13.15%
New Home Sales Mar 693K +4.68%
Pending Home Sales Feb 75.6 +1.75%
Existing Home Sales Feb 3.97M -0.75%
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Value Change
Builder Confidence Mar 51 +6.25%

Favorite Technology Companies
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But tech companies do not, at least as yet, inspire much trust. Few said they were comfortable with tech companies handling
their money.

Who Do You Trust Most With Your Money?

69%

14%
- 4% 3% 1% <0%
Your primary bank Financial institutions Paymentservices  Tech company (ex. Apple, Large retailer (ex. Walmart, Social media platform (ex.
company (ex. Google, Microsoft, etc.) Target, etc.) Facebook, Snapchat, etc.)
PayPallVenmo, Zelle, etc.)
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Still, more consumers are willing to trust their favorite tech firm for some financial needs, including applying for a mortgage.
Not surprisingly this comfort with and trust in high tech companies varies greatly by age, with younger respondents much

more willing to engage. Still 66 percent of respondents as a whole said they didn't trust tech companies to perform any of
the services they were asked about.

Putting Trust In a Favorite T C For Financial
Among Those With A Favorite Tech Company (n=2482)

o Americans ages 18-34 are statistically more likely than
M older generations to trust their favorite technology
n company with any of their financial activities
66%
21% 21% 18% G
Loan and credit card Banking activity Investment activity Mortgage activities None of these

services

= M 5 i)

© 2024 MBS Live, LLC. - This newsletter is a service of MarketNewsletters.com.

The interest rates provided in this newsletter are national averages from independent data sources. Rate/APR terms may differ from those listed above based on the
creditworthiness of the borrower. All information provided "as is" for informational purposes only, not intended for trading purposes or financial advice.

Read or subscribe to my newsletter online at: http://housingnewsletters.com/cliftonmortgage



http://www.marketnewsletters.com
http://housingnewsletters.com/cliftonmortgage

Housing News Update February 6,2019

Deggendorf says it is time for banks to step up their game. While the majority of customers regularly use online banking and
are more or less satisfied with the interface, most prefer to deal with a person, either face-to-face or on the phone, when
completing complex tasks like dispute resolution or applying for a mortgage.

Big Tech firms excel at the online digital experience in ways that most banks currently do not, he says, and are increasingly
experimenting with ways of meeting their consumers' financial needs. For example, approximately one-third of persons who
make mobile payments use a Big Tech firms third-party payment websites and apps. There are multiple ways for these firms
to compete with banks using their digital expertise to perform more complex and costly transactions that consumers prefer
to do today via personal interaction. He points to Asia where Alibaba, Baidu, and Tencent already offer services including
payments, wealth management, insurance, and consumer lending on-line.

But Big Tech has some disadvantages as well. Consumer data breaches and privacy issues have eroded trust, giving
traditional banks some breathing room in which to gain digital ground. Deggendorf says while the NHS shows that only
about 20 percent of consumers would trust their favorite tech firm with their financial activities, Fannie Mae's prior
research shows that a majority of recent homebuyers have some interest in a fully digital mortgage. He concludes that banks
need to consider how to best digitize more complex financial tasks before Big Tech does.
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